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$2.00B

$1.75B

$1.50B

$1.25B —
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4 Lego = Mattel — Hasbro
i . Source: The Telegraph
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a Freshness is a phnlosophy that we live and brw
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BRAND EXPANSION @@

“LEGO would never turn
away a partnership idea...
especially focused on girls”

N

LEGO corporate
employee

“It would be amazing to partner with a
huge industry leader like LEGO. They
are colorful and fun, just like us.”

W, LUSH retail employee
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WE BELIEVE

IN WIKING- COLORFUL EFFECTIVE PRODUCTS FROM FRESH
INGREDIENTS AND ENVIRONMENTALLY SMIRT PACKAGING:

WE BELIEVE IN UNLOCKING YOUR CREATIVITY
WE BELIEVE IN (INVOKING f+ SENSE OF WONDER

WE BELIEVE IN STAYING: FOREVER YOUNG- * P
5 s
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WHO 16 UR TARGET?
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Ignite the passion of our fans
through non-traditional,
community driven marketing
tactics to drive fans in store to
experience LEGO by LUSH
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$13 the set
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$9 a piece




WARKETINCESEEND

MERCHANDIZING

& PREVENTS
e

VIDEO
DIRECT MAIL 12%

5% SOCIAL MEDIA

EDUCATION 8%
8%
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$57M

2015 2016 2017
B Revenue W Profit <© Marketing Contribution
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